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Legal Disclaimers

All contents copyright © 2010. All rights reserved. No part of this document or
accompanying files may be reproduced or transmitted in any form, electronic or
otherwise, by any means without the prior written permission of the publisher.

This ebook is presented to you for informational purposes only and is not a
substitution for any professional advice. The contents herein are based on the views
and opinions of the author and all associated contributors.

While every effort has been made by the author and all associated contributors to
present accurate and up to date information within this document, it is apparent
technologies rapidly change. Therefore, the author and all associated contributors
reserve the right to update the contents and information provided herein as these
changes progress. The author and/or all associated contributors take no
responsibility for any errors or omissions if such discrepancies exist within this
document.

The author and all other contributors accept no responsibility for any consequential
actions taken, whether monetary, legal, or otherwise, by any and all readers of the
materials provided. It is the reader’s sole responsibility to seek professional advice

before taking any action on their part.

Readers results will vary based on their skill level and individual perception of the
contents herein, and thus no guarantees, monetarily or otherwise, can be made
accurately. Therefore, no guarantees are made.
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Your Business Depends On New
Customers For Growth

Customers are the lifeblood of your business. In order to keep your doors open and live
the life you want, you need people to buy your product or service. Although there are
many rewarding reasons to be in business for yourself, your most likely reason for
running a business is to turn a profit and make money.

Although keeping your existing client base happy is incredibly important, most
businesses depend on new customers for growth. If you're like many businesses, you‘ve
probably tried various methods of marketing and advertising.

Almost every business I've worked with has been involved with yellow page or phone
book advertising at some point. Not only can these advertisements be costly, but it can
be hard to track the results if you're doing multiple forms of marketing as many
businesses are.

This may not come as a surprise to you, but the number of people going to the yellow
pages or other forms of print advertising to look for your business is dwindling every
year.

829%b of local searchers follow up offline via an in-store visit,
phone call, or purchase (TMP / comScore Study)

73% of online activity is related to local content (in-house Google
Study)

If you think you're not in the online business, think again. LOCAL customers are
searching for LOCAL business and service providers, and then making contact with
those businesses. This is huge!

So, this leads to the obvious observation that far fewer of your potential customers are
looking for you in the yellow pages or other forms of offline advertising.

I don't know about you, but if I'm in a business that depends on new customers to
grow, I want to tap into the 82% of people that are searching for me online.
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Sure, the yellow pages may include you in their online directory as well, but the
downside is you're competing with all of your competitors in the online yellow page
directory listings just like the phone book.

The business with the biggest ad wins! And typically there is a hefty price tag attached
to that big ad. There’s got to be a better way to market in the 21° century...
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You Need More Than a Pretty Website
to Have a Web Presence

In this day and age you must have an effective web presence. Once of the biggest
misconceptions I've run across with business owners is that many believe their
customers will find them simply because they’ve got a website online.

This unfortunately couldn’t be further from the truth. You can have the prettiest, most
expensive website on the internet, but if you don’t know how to drive your potential
customers to it, it does you no good.

If for some reason you're reading this and don’t have a website for
your business yet, keep reading, as I'm going to show you something
that will enable you to have a web presence WITHOUT a website.

I still recommend for many reasons that you get a website for your
business, but you can get started without a website.

The best way to drive massive traffic to your website is by having sites that are already
ranking well with Google and the other search engines sending traffic back to your site.
The search engines already like these sites, and if these sites send traffic back to your
site, it's going to make Google and the other search engines like your site more.

Now, I'm sure you agree that having massive traffic coming to your site from other sites
or even calling you would be a good thing, right? But, that traffic also needs to be
targeted. If you're a dentist, people calling you or visiting your site that are looking for
a haircut or a new car will probably not make you much money.
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Now, There’s A Free And Easy Way To Get
Targeted Traffic To Your Website

What if I told you there was a completely free and easy way to get potential customers
that are targeted (looking for your business) to call you directly or visit your website?
What if I also told you that the company that offers this is the most popular website on
the planet?

Sounds pretty good right?

The company I'm talking about is Google...

And yes, Google has been on a mission lately to improve search results for local users.
Local users = your potential customers!!

You see, Google is looking at the same statistics I referenced earlier. From studying the
searches that millions of people are typing into Google, Google also knows that 73% of
online activity is related to LOCAL CONTENT!

And these numbers are growing every year! Not too long ago, Google introduced
something called the Local Business Center.

You can check it out here:

http://places.Google.com/
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If you've used Google in the past, you've probably seen the Google Maps box come up
after you've performed a search:

GOOgle [portland dentists ‘ l Search ‘ Advanced Search

Web [# Show options. .. Results 1 - 10 of abc
Portland Dentists Sponsored Links
www.t3pair.com  Portland Dentists-Dr Nordean Fast Friendly Courteous Senvice

Find a Dentist Now

www.1800dentist com  Find a Great Dentist That's Not Too Far4

Oswego Dental Care Google Local Business Center Listings

www.oswegodentalcare.com  Gentle, caring family dentist. Ne
(4 Show map of 17050 Pilkington Rd # 230, Lake Oswego. OR 97035

Local business results for dentists near Portland, OR

o Green Apple Dental-Downtown
ut www.greenappledental.com - (503) 224-0133 - 54 reviews

Milfred Leslie R DDS
www._drmilfred.com - (503) 227-4410 - 3 reviews

Pearl District Dental - Downtown Portland Dentist
www.pearldistrictdental.com - (503) 977-3275 - 52 reviews

Laurelhurst Dentistry
laurelhurstdentistry.com - (503) 233-3622 - 2 reviews

ﬂ°.k Gentech Dentist
. CedariHills'—‘“‘ "‘*"’P\. www.gentechdentist.com - (503) 614-9999 - 32 reviews
Aloha ; )
B‘eavenon AL Bravo Smile - Dr. Timothy S. Chapman DMD
l;l /J \ x5 www_bravosmile.com - (503) 222-3591 - 54 reviews
- vezger” wiwaukie ) @) pediatric Dentistry PC
Kinton Tigard Lakq5 S www_pediatricdentistrypc.com - (503) 284-5678 - 4 reviews

Osweao  Oatfield

As you can see, Google is placing quite a bit of significance in these listings and putting
them at virtually the top of the page.
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If you'll notice the 3 listings above the Local Business Center Listings, you'll see that
those are Sponsored Links.

GO()gle :portland dentists

Web (# Show options. .
Portland Dentists

www.t3pair.com  Portland Dentists-Dr.Nordean Fast Friendly Courteous Service

Find a Dentist Now

www.1800dentist.com  Find a Great Dentist That's Not Too Far Away. Call Us Anytime!

Oswego Dental Care

www.oswegodentalcare.com  Gentle, caring family dentist. New patients & emergencies welcome.

Sponsored Links

[#) Show map of 17050 Pilkington Rd # 230, Lake Oswego. OR 97035

Local business results for dentists near Portland

Hazel ~ Come
Lake A Walnut
) Grov?
", Vancouver ==
W
Forest Park

Unien

N 9

gek
Oak H‘

{ ' Laurelhurst Dentistry
~

www.greenappledental.com -

Milfred Leslie R DDS
www.drmilfred.com - (503) 227-4410 - 3 reviews

Pearl District Dental - Downtown Portland Dentist
www._pearldistrictdental.com - (503) 977-3275 - 52 revi

laurelhurstdentistry.com - (503) 233-3622 - 2 reviews

Local Business Center Listings

n
(503) 224-0133 - 54 reviews

Sponsored Links

Find a local dentist

Find a local dentist.

Hours, reviews, directions & more.
maps.google.com/golocal

Lake Grove Dental

General, Cosmetic & Family Care.
Free Consultation. Lake Oswego, OR.
www_lakegrovedental.com

Lake Oswego, OR 97035

Portland Dentists
Find local dentists

in the Portland area.
www.DexKnows.com
Oregon

Raleigh Hills Dental
Gentle, caring family dentists.
New patients & emergencies welcome.

The Sponsored Links are just what they sound like: businesses have paid Google to
show up here. Go ahead and type in your city name and business type and see what
comes up. Most business types will generate both the Google Places listings and the

Sponsored Links.

Let me reiterate that the Google Places listings are FREE. Yes, completely
free... no strings attached... 100% free!
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This is an amazing opportunity for a business owner. To give you a little perspective on
this, check this out:

Calgulate-astimatasaingsadifferent maxi . Choose colu
5 _ = Last Month's Search Volume Show/hide
Cost Per Click

Estimated Avg. Advertiser Local Search Volume:
Keywords CPC 2 Competition (2 November (2
Keywords related to s) entered - sorted by relevance (2
portland dentist $3.80 /] 18,100
portland dentists $3.47 ] 5.400

So, to be in almost the same position as the Google Places listings... the free ads, it's
costing those businesses on average almost $4.00 per click. That means every time
someone clicks on one of those Sponsored Links, the business is charged roughly
$4.00.

Think about that for a minute... what if one of those business’s ads was pulling in 10
clicks per day? ...$40/day or $1,200 per month... what if they were getting 50 clicks per
day? ...$6,000 per month!!

For many businesses Google Adwords are an incredibly cost-effective marketing
method. In fact, I even manage some client's adwords campaigns. However, Adwords is
not free.

Unlike Adwords with Google Places listings, you have the opportunity to be at the top of
the Google search results just like these Sponsored Links for FREE. I know I've said this
more than once, but it's an amazing opportunity that EVERY business should take
advantage of.

Now, if you are in a particularly competitive business niche, you may not show up in the
top seven results of Google’s Local Search Results. There are no guaranteed steps for
you to get to the top of Google’s Local Search Results — Google doesn't tell anyone how
they pick the top listings. But there are clues.

As an avid Google user myself, I am more likely to click on a listing in the Places listings
just due to the map. Notice how your eyes hone in on the listing? The map really draws
you in and actually gives you an advantage over the paid listings in many cases.
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Even If You Don’t Have A Website, Having A

Google Places Listing Is a Must

When a potential customer clicks on your listing, they will be directed instantly to your
website. But notice that the listings also show your phone number right there. If you
don’t have a website, this makes using Google Places even more of a no-brainer.

The Google Places listings also provide a wealth of information to your potential
customers if you spend the time to properly set up the listing. Your potential customers
will be able to see:

Reviews left by other customers about your business
Your operating hours

Description of your business

Videos or images you've uploaded about your business

A more detailed, drilled down view of your business on the map (without all the
dots for your competitors)

Your contact information
Any other information you'd like your customers to know about your business

You'll even be able to create coupons for your potential customers that you can link to
your Google Places listing.
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Setting up a Google Places listing is fairly simple. You'll just need to visit:

http://places.google.com to get started. If you already have a Google account you can
sign in. If you don't have a Google account, then you need to create an account by
clicking the “Sign up now” button.

GOUSIQ plaCGS Change Language: [ English [v]

Use Google Places to get your local business found on Google.
for free!

Be found. Communicate with customers. Get insights to make decisions.
Sign in with your
Google Account

Email:

ex: pat@example.com

Passwaord:
[] stay signed in
o Make sure your business information is correct
e Post coupons & live updates

i : Can't access your accourt?
e Use a performance dashboard to see how you're doing

8‘ MNew! Stand out from the competition with Google Tags
Advertise for less than $1 a day. Try for 30 days FREE!

Get more customers g e @ Chocolate & ¢
by promoting features that é@ i sietois iy weeeilovrensd
make your business unigue ’ Monta Loma (v, ¢ www fiee A
Oaiia biman acliianbinime ¥ . @ Floratiaue |

Once you've logged into Google Places, click the "Add New Business” button. From
there follow the steps to create your own business listing!

If you've been in a business awhile and/or have listings in popular directories onling, it's
possible that Google will already have a listing for you. At this point, you'll be able to
actually claim that listing and confirm the information they have about your business is
accurate. You'll also have the opportunity to modify your listing and add content.

Depending on how large your city is and how many competitors you may have, it's
quite possible that you won't automatically rank on the first page of the Google Places
listings.
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The Secrets Behind Ranking On The First Page

Of Google With Your Local Listing

There are many things you can do to increase your rankings and ultimately provide a 1%
page Google listing for your business.

The first thing to keep in mind is Google is very big about providing the most relevant
and helpful content to its users... which would be your potential customers.

The more helpful information you can provide in your listing the better. Here are a few
tips for a great Google Places listing:

Use your full business name but don’t include phone numbers or website
addresses in your business name. This is grounds for removal of your listing
by Google.

Give a thorough description of what your business does and the benefits you
provide to your customers. If it makes sense, this is an excellent spot to include
some keywords that your potential customers might be utilizing in
search when looking for your type of business.

Make sure your contact information is accurate and your phone number rings
your business directly.

Provide the hours your business is open and any special information about
finding your business or business policies that a potential customer would need
to know.

You'll have the opportunity to add categories in your listing. You must use one
pre-selected business category that Google has come up with, but you can
create custom categories as well. This is another great opportunity for
working in some keywords.

Add pictures, videos, and website links to your listing.

Link a coupon(s) to your listing.
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REVIEWS!! The more you have the better. Fake reviews are big no-nos. Its
grounds for having your listing removed and bad business anyway. Encourage
satisfied customers to go to your Google Places listing and provide reviews (you
can even send the link to your customers). Your Google Places listing will also
pick up reviews that customers leave on other directories and review sites.

After you've created your listing, it won't go live until your verify your business. This is
done by receiving verification PIN from Google via phone or postcard. When you receive
this PIN, simply enter it on your Google Places dashboard.

Don’t wait! Get your FREE Google Places listing online today. It's one of the best ways
to increase your online presence, and you don't even have to have your own website to
take advantage of this powerful tool.

If you'd like help getting your Google Places listing setup and
optimized correctly, Ask Cary Duke can help!

Ask Cary Duke can create an optimized Google Places listing for you which includes:

Keyword research to determine what phrases your potential customers
are actually searching for

Keyword optimization of your listing including the description and categories

Professional copywriting to prompt visitors to your listing to take
action and visit your website and/or call your business

Adding content such as pictures, videos, links, etc. to your listing (you must
provide the pictures and videos in electronic format)

Creation/linking a coupon to your listing

15-minute brainstorm/marketing consultation on how to get more targeted
LOCAL traffic to your website

If you are interested in more information, please contact me either by phone
or email.

678-453-6752
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or via email at:

Cary@AskCaryDuke.com

Best of luck to your business and make sure you take advantage of one of the best
FREE marketing tools available to your business today!

To your success,

Cary Duke
AskCaryDuke.com
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